e —————————— s Wttt

TR .IAMESJ HiLL SCORES

e

b

|

San Francisco Waterfront Sor-{_ 2 vnusssily large .

rows as ‘Mongolia Starts on |decered » hoveots & = l

N e T Last Trip Under U. . Flag e ot |

: i | advantage of the
lﬂﬂﬂﬂﬂﬂﬂﬂﬂﬁﬂﬂﬂﬂﬂ' golia to return to

8| American vessel.

i
11

!.—l'

|
l! When it was announced that 331 :
# the Pacific Mail had sold its fleor-@{  Te Ylongetia o S e !
8 of transpacific ships, James J. & nesday. This is that a1 her .
8 HHll made the following com: 8|,y ship of the Oriental lings has ever undertake our
# ment: 8| safled from this port on any other day burdens. Neo
A man who should tie his 38| 0 MG TR L ined aboat the

!
!s

-

un and play like other children, 33
uld be thought a subject for 33
alienist. That is exactly the 33
tude of this government to- 8
toward the merchant marine. g
consideration,

: ‘ ¥ - .—. . i OV - Tntil o ‘ . a .

“Small, but Mi man's work.”
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' SRR H A sPaper ;',F Instractor m Adwrtising, Sufelo LM CANG1gh.Schon! never sensed before? How many buttons are ol ‘_
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looked at it every day, they saw only what they solght
to see—that is. the date.

Almanacs and novelties of il kinds have been put D _
around frem housé to liouse in an ‘effort to advertise to s
the housewife. Like other media of this kind, these us.
ually give but-one message which a newspaper ad could
give at much less cost per person reached. The reasen
an advertiser is willing to pay more for the nm&y bs
becauge of the false theory that a noveh:y keeps giving
forth its message eontinually and repetxtwel)

*. The fresh appeal of the newspaper®is worth mere
than any monotoneus permanmence, A big cereal manu-
Tacturer expresses this point as'follows; “The one big | . _ _
advantage possessed by a newspaper—which I shall call =" $Rh i
‘viiried confinnity®—is the thing that appeals to me mere '. M 1. mﬂm ‘ A
than anything else. To illustrate: - A’ salesman ‘weuld & gy R

e the bt rouis by varying s apresi o | BAGGAGE, . &

m hl“m - o il

~~" THE mmnsnm NOVELTY AS A MEDIUM.

: S , Another medium which depends en a suggestion 'is
e *;,;'“mm {| - the advertisinig novelty. This is supposed to be low in
. Repaired. eost on account of the number of days that it continues . . v ! _

427 Queen St rear Judiciary to reach the recipient. Novelty advertising ix ohe of the tinle when price would be discussed in detail—and the |omall outgom; steamers withnut W‘h

! by .a visit when his business was not mentioned; another

- original kinds. Many people used to spend more money |‘ order secured. ‘We .l.. make & M d m“ m
on it than on almost any other phase. At first mevelty ““The. schedule—made-up to-include ‘all type’ copy,

“INSTANTO” DEVELOPING bugsiness developed of itself. But recently these manu- text with fllustration and sometimes only a pietare—gefs

i s ‘have tried to bui i - - attention all along the i d; if kept up, will be sure

4x8, $1.50 the box facturers have tried to build up an orgagized promotion ion ail along e, and, H xeptl up, wi

to have its effect.

HONOLULU PICTURE FRAM. in favor of their particular phase of advertising. 5 Ao s
“This is-an age of living and learning.. It is mot -

ING AND SUPPLY CO, T B ety Wv high &
Bethel St.. Hotel 1e adurtlhmg noveity 18 usually high mcest per o S , : :
e ' enpugh to tell the American housewife that vou have
samethitig to sell to her; you must-tell -lier what it is, how

person, but l#w in cest per person per day. The pencll
AP | that yon get with the name of a store.on it costs more than .
D O A N E : it would to have that message sent to 'vou through almost { it is made, how packed and what advantages it possesses
Motor Trucks ' aby other medinm. One could tell the name of the stere . | for her aver produets supposed {0 be similar.

B W. ELLIS, wle > agun, w { and something good about the business for far less than [ % A4 far ‘as we are conéerned, I am sure we can ob-
the cost of that peneil. The only reason iy favor of tlie f4ain better results and a larger share of permanent, satis-
pencil is the theory that you will use it for, say;: 20 days. ' fied customers, by telling our stery in a series of news-

o and every time you use it yon -will think of the store it paper advertisements. - Of course. we de not reach every
New Manila ' advertises. If that were so, tlien the. pencil or any oﬂter I onig; thete i isa waste in some of the circulation we-buy,

Hats ' novelty, would be a tremendously good medium, Bnt Im-

SOUT eu, ehtmsare denbted by a certain percentage of news-
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that you will observe lt Herbert-' : : " b B

- -
= JeE_~
L e



